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INSPIRATION CARD // THEME: CLOTHES

CLOTHING COMPANIES WITH SUSTAINABILITY PROFILE


Patagonia
Sustainable focus: Patagonia is known for their focus on the environment and the well-being of the planet. They use organic materials, work with recycling, and have a transparent production chain.
They also encourage their customers to buy less and recycle more.

Critical angle: Although Patagonia is known for being environmentally friendly, the company is still part of the fashion industry, which contributes to overconsumption and waste. Their call for customers to buy less can be seen as an acknowledgement that they themselves contribute to consumption when they sell products.


Look
Sustainable focus: Veja makes sneakers with organic materials such as cotton and natural rubber.
They also ensure good working conditions for their employees. They avoid chemicals and recycle materials in their products.

Critical angle: Even though Veja uses organic materials, their products are still relatively expensive.
This can lead to an exclusivity that excludes a large part of the population from being able to buy sustainably. In addition, Veja can also be criticized for the fact that “sustainable sneakers” are still sneakers that ultimately contribute to consumption.

Eileen Fisher
Sustainability Focus: Eileen Fisher works to make their production sustainable by focusing on recycling. They use environmentally friendly materials and create good working conditions. Their customers can return used clothing for recycling or repair through their “Renew” initiative.

Critical angle: Eileen Fisher promotes reuse and repair, but the question is how many of their products are actually reused or repaired. Additionally, the brand is still part of an industry that creates new collections several times a year, which can support a fast fashion culture.


Tentree
Sustainable focus: Tentree plants 10 trees for every product sold and has a goal of planting 1 billion trees by 2030. They use sustainable materials like tencel and organic cotton. They are fair trade certified to ensure producers are paid fairly.

Critical angle: Tentree plants trees for every product sold, but some critics argue that planting trees doesn't necessarily offset the environmental impact of producing and transporting clothing, and that their products still rely on a business model that encourages consumption.
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Reformation
Sustainability Focus: Reformation focuses on sustainable fashion and publishes reports on their environmental impact. They work to reduce water consumption, waste and carbon emissions.

Critical angle: Reformation promotes sustainability, but companies are still a commercial
brand that must generate profits. Critical voices point out that their sustainability initiatives do not go far enough to counteract their negative environmental impact.

Organic Basics
Sustainability Focus: Organic Basics is a Danish brand that makes sustainable basics like underwear and t-shirts from organic materials. They use less water and energy in production and offer customers the opportunity to track the environmental footprint of their products.

Critical angle: Organic Basics delivers sustainable products, but they are still part of an industry that creates a need to constantly buy new things. Their “low impact” webshop aims to reduce CO2
emissions from the many data transfers that the internet requires, but the question is how much it really helps in the big picture.

KnowledgeCotton Apparel
Sustainable focus: KnowledgeCotton Apparel produces clothing from organic cotton and other sustainable materials. The company has a clear goal of reducing their carbon footprint.

Critical angle: Although KnowledgeCotton Apparel uses organic materials, they can still be criticized for being part of an industry that promotes consumption. Their sustainable initiatives can also be seen as a way to differentiate themselves in a competitive market without changing the underlying business model.


Aiayu
Sustainability Focus: Aiayu focuses on responsible production with organic materials and good working conditions. They work closely with producers in Bolivia and Nepal to ensure sustainable processes.


Critical angle: Aiayu focuses on quality and sustainability, but the high prices may exclude many consumers. In addition, one can question whether their production is truly sustainable.
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See
Sustainability focus: Ganni has introduced sustainable initiatives and works with recycled materials. They have a sustainability strategy (“Ganni Gameplan”) to reduce their carbon footprint.


Critical angle: As a high-fashion brand, Ganni can be criticized for promoting a consumer culture with fast fashion elements. Their initiatives can be perceived as greenwashing, as they still launch many collections per year.

Selected by Bestseller
Sustainable focus: Selected focuses on sustainable materials such as organic cotton and works to improve working conditions in their production.

Critical angle: As part of the Bestseller group, Selected can be criticized for being part of a larger system that still produces large quantities of clothing. Their sustainable initiatives can be seen as an attempt to improve the company's image rather than fundamentally changing the business model.

ARKET (part of the H&M group)
Sustainable focus: ARKET works with organic materials and wants to make their production more sustainable. They focus on creating high-quality products that last longer.


Critical angle: Although ARKET works with sustainable initiatives, they are still part of the H&M group, which is seen by many as part of the fast fashion industry. Their slower production cycle may be a step in the right direction, but question marks can be raised about whether their overall environmental footprint is positive.

LØF Sustainable Luxury
Sustainability focus: LØF only uses certified sustainable materials and supports social projects in developing countries. Their production is CO2 neutral, which means they do not emit more CO2 than they plant in trees.

Critical angle: LØF focuses on sustainable materials, but the high prices may mean that their products are only accessible to a small segment of the population. In addition, luxury fashion in general can be criticized for promoting a consumerist mentality.
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